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What is Performance Max?

Performance Max is a new campaign type now open to retailers who use the Google Merchant
Center product feed. Build on the success of your Smart Shopping campaigns with Performance
Max to further expand your reach with new inventory. It allows automation to target your business
goals above all else - this is crucial in order to maximize performance from Google Ads!
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Throughout 2022, advertisers will be upgrading their Shopping campaigns to Performance Max.
Upgrade now to get the most of additional inventory sources, formats, and bidding.
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https://docs.google.com/forms/d/e/1FAIpQLScfo1RZslQA-bs7MLq5uxLR95UtIRj7MEVI8m4BehvLzFiD-g/viewform?usp=pp_url&entry.129593445=3&entry.486758167=%5BGCS%5D+%5BExternal%5D+%5BOne+Sheeter%5D+Performance+Max+Beta+for+Retail+Customers+%5BGlobal+/+en_US%5D+-+go/PMaxRetail
https://docs.google.com/forms/d/e/1FAIpQLScfo1RZslQA-bs7MLq5uxLR95UtIRj7MEVI8m4BehvLzFiD-g/viewform?usp=pp_url&entry.129593445=2&entry.486758167=%5BGCS%5D+%5BExternal%5D+%5BOne+Sheeter%5D+Performance+Max+Beta+for+Retail+Customers+%5BGlobal+/+en_US%5D+-+go/PMaxRetail
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The options for upgrading to Performance Max will vary depending on the phase. See below for details on

upgrading in each phase:
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Recommendations

33 Migrate your Shopping campaigns to Performance Max

Insights
» Campaigns f Maximize performance across all Google Channels and networks with a single campaign
» Ad groups More detail will go here TBD
» Ads & extensions Recommended because this campaign type can help you drive the best results for your goals while finding more converting customers across

Google’s available ad inventory @

» Landing pages

BACK TO RECOMMENDATIONS DISMISS ALL APPLY ALL

» Keywords
. P —

» Audiences Choose Campalgns to

Choose the shopping campaigns you want to migrate u pg rade
» Demographics

Campaign Detial “Wetric MEtric
» Placements

Campaign name 1 Something here # # APPLY X
» Settings

Campaign name 2 Something here # # APPLY X

Google Ads



PERFORMANCE MAX

@D HEZWALEHERA L EMEN SRR ?

B, BRELRZAMEESHRRENE & WNHEEE %W%V*?ﬁﬁﬂZﬂ%?ﬁ%ﬂ%W?ﬁ%ﬁ
BRELERD) . REBEZE 11T A UL P LLRUTIERR, FESTHE BHELER

- o EFRIT&5 X HESREROAS (A5 T HROAS M A S LIS ESLER B4R
m BRI AL MME
o TEHAER

@ 1B EPMax @ 5148 @ LR i¥1ﬁr“%§ﬁz%
1~2 @ . 1AL E X XK**

*You can check this by visiting “Attribution” > “Path metrics” > “Average day to conversion.” Please select “Measure from first interaction”
**Actual number of days varies based on the account.

Path metrics show you the time from someone's first exposure to your ad until conversion. They also show how ad revenue generated by people who saw or clicked your ads a ¢
more

Avg. days to conversion Avg. interactions to conversion

4.6 1.7

Measure from first interaction ~

@D FERARBXLCSESERETES AN

AFHNMEMENEREI—BARTEFF é AMAMBRFEMRERL S, BE2H 13
BREKIEEFSH R, ME—XiEm : FMEMZE S8, TREIIRERE
BRRF[ERRE :

Google Ads



@D HERALEEEHRENESHIRRR

MELZRAREANBHE AR LR Insights RAEFR X SHRNARE, EAARETHEXNSKTE JFEESGH

B E R I

@D ABLRIMETHRRKLS SOREME ?

RE#REME WY SMmsER
BXEr &R M5BT
Performance Max will take
priority for most inventory,
which can undermine overall
results and make it hard to
evaluate head-to-head
performance. When you run a
PMax campaign, you should
turn off any overlapping SSC.
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Performance Max algorithm
relies on this information to
optimize its ad placements and
formats, so the more assets
and audiences you include, the
better your campaign
performance will be.
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Updating conversion settings is
a key strategy for driving better
results. Try using conversion
value rules to target a certain
subset of customers, or
adding/subtracting conversion
goals as your objectives evolve.
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If you need to get in contact with the Google support team, please use this form.
You can also reach out to your Google representative for more information.
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https://support.google.com/google-ads/gethelp
https://docs.google.com/forms/d/e/1FAIpQLSdldSTvRyTo6Uv3mQ4dzm3MJprO4pnLn6s3xuhAdEAl6w51Uw/viewform?resourcekey=0-hLGEso1w-bqouEVpYwvdYA

